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breed and All-American Dogs.  

Getting to Know You: Debra Duncan
by Sylvia Thomas
Introducing one of our newest delegates who has a fasci-
nating background and experience in dog legislation.

It Takes a Village or Maybe a Committee
that Works Well Together
by Florence Duggan
The Field Trial and Hunting Test Events Committee
surveyed clubs to determine needs and find suggestions
for improvement.

Knowing What Class to Enter
by Betty Winthers
Can’t decide what class to enter in Companion Events?
Betty helps us with the decision.

Meet the AKC Staff: Here’s Alexandra!
by Gini Denninger
Meet Alexandra Aleskovsky, AKC Executive Vice Presi-
dent/Chief Growth Officer, who has a rich background of
experience and a knack for cooking. 

It is the Least We Can Do, Right?
by Monica Henderson Stoner
Monica reminds us that the change we want begins with
each one of us.
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Perspectives WRITERS’ GUIDELINES

Thank you for your interest in contributing to Perspectives.
Following are guidelines we ask our contributors to follow.
They simplify our jobs as editors and yours as writers and
help us produce a quality publication while enabling us to get
Perspectives out on time.
• Write for your audience. Perspectives is prepared by
and for AKC Delegates who represent a wide variety of
member clubs through the country. Our readers are very
knowledgeable dog people.

• Be certain that any facts in your article are accurate.
Double-check them. Clearly state when a statement is your
own opinion.

• Whenever possible and appropriate, try to include
input/quotes from others who are experts on your
topic. Always attribute any quote to its original source.

• Articles should be submitted typewritten or elec-
tronically, via e-mail. Solicited articles should be sent to
the committee member who requested the article. Unso-
licited articles should be submitted to the Issue Coordinator
for the upcoming issue OR the Editor.

• We suggest articles be approximately 500 to 1500
words in length.

• Do not rely solely on spelling and grammar check, as they
do not proof word usage. After preparing your article,
read it once more before submitting it. Use a diction-
ary to check word meaning and spelling.

• Send in your article electronically, as early as possi-
ble. Submissions will be due by the 15th of the month fol-
lowing each Delegates Meeting. If your article arrives
after the issue deadline, it may not be used in the current
issue and may be returned to you or held until the next
issue.

• A submission to Perspectives may not be reproduced in
other publications without the written permission of
the author and the Perspectives Editor.

• Any product in the name of a committee must be ap-
proved for release by the committee prior to publication
in Perspectives.

Again — thank you for your interest. Without you, there
would not be a Perspectives.

EDITORIAL BOARD

Perspectives is a publication for, and written by, the Delegates,
with an occasional article solicited by Editorial Board members
ONLY from acknowledged experts in their field. It is a forum for

the exchange of ideas, for argument, for news. Through this medium, we hope to become better informed and, thereby,
better equipped to fulfill our responsibilities as Delegates. Your contributions are welcome, and necessary, in making
this publication a useful enterprise. Please assist the Editorial Board by submitting material via e-mail. We reserve
the right to reasonably edit all copy submitted. Opinions expressed in Perspectives are not necessarily representative
of the views of the Editor, the Perspectives Editorial Board, or of the American Kennel Club.

Sylvia Arrowwood, Charleston Kennel Club

Virginia Denninger, Genessee Valley Kennel Club, Inc. 

Don James, Leonberger Club of America

Dr. Geno Sisneros, American Pomeranian Club, Inc.

Daniel J. Smyth, Esq. (Chair), Burlington County Kennel Club, Inc.

Monica Henderson Stoner, Saluki Club of America

Sylvia Thomas (Secretary/Asst. Editor), Kennel Club of Riverside

Sherry E. Wallis, (Editor), Akita Club of America

Lynn Worth-Smith, Vizsla Club of America, Inc.

Perspectives
The Delegates’ Newsletter

The coordinator for the June 2017 issue of Perspectives will be Sylvia Arrowwood,. Please

email articles directly to her at sarrowwood@homes.com. with a copy to Sylvia Thomas at

Sylvia.Thomas@rccd.edu by April 15, 2017.

mailto:sarrowwood@homes.com
Sylvia.Thomas@rrcd.edu


Ialways look forward to
spring, and March in

particular. First and
foremost, it’s the start of
a new season which, for
me, means Spring Train-
ing in Arizona. Won’t be
long before I hear an
umpire say, “Play ball!”
With that comes the
first pitch and usually

not too long after that, the crack of the bat on the
ball For others, March is synonymous with March
Madness and the NCAA basketball playoffs which
ultimately lead to the championship game and a
big winner. While I hope my UCLA Bruins will be
in the thick of things, it’s something that may or
may not happen and, my participation is limited to
watching, cheering, and waiting for an outcome.
March also signals the Delegates’ first meeting of

the new year. With it comes the election of Board
members. Unlike the baseball and basketball
games I dearly love, the Board election is a process
in which I can actively participate. In fact, it’s my
duty and responsibility as a Delegate to make in-
formed choices about those who seek to serve, and
then to vote for the individuals I feel are best
suited to lead and make decisions that are critical
to the future of our sport. This year there are nine
candidates. In December Perspectives’ members de-
velop a question which is given to the candidates.
We ask them to respond in 500 words or less.
While you will all have the opportunity to hear
from each of them in the time leading up to the
election, I urge you to read their responses. Con-
sider their experience, qualifications, and the sub-
stance of what they say. Get past the usual political
rhetoric. Think about their strengths and most im-
portantly decide who can make a difference and
move the needle. Make your vote count!
Speaking of making things happen, read Monica

Henderson Stoner’s terrific article. She tells us life
and time change us, our interests, our energy, and
our passion. How often have we all thought that
we’ve done our share and it’s time for someone

else to take over? Monica’s article is a poignant re-
minder that we need to be the change we want and
need to preserve our sport.
Alison Ruhe introduces us to the new Farm Dog

Certification Test. The test, which assesses a dog’s
ability to be a willing partner with self-control, de-
buted to enthusiastic rave reviews. It is open to
purebred dogs and All-American dogs and is one
event that promises to grow.
Companion events are expand-ing and attracting

a new target audience. They are also presenting al-
ternative options and opportunities for the “tradi-
tional” Conformation and Obedience exhibitors.
Betty Winthers helps us shed the confusion to
make our way through the myriad of possible
classes to enter. Florence Duggan shares the pre-
liminary results of the Field Trial and Hunting Test
Events Committee’s questionnaire. The committee
is surveying constituents to identify needs, con-
cerns, and suggestions for improvement.
We also introduce you to Debra Duncan, the new

delegate for Lawrence Jayhawk Kennel Club. She
has an amazing background in legislation, based
on her experience inspecting kennels in Kansas.
You won’t want to miss reading all about it.
Gini Denninger interviewed Alexandra

Aleskovsky, AKC Executive Vice President/Chief
Growth Officer. If you're wondering what a
Growth Officer does, you won't want to miss Gini’s
article plus you'll find out what brought Alexandra
to us and how she spends her time away from her
desk.
Finally, thanks to the delegates who shared their

opinions with us on the question of whether or not
dog shows and purebred dogs are still relevant.
What would you say, if asked that one? Quite hon-
estly, I can't imagine my life without a purebred
dog. One of the simple joys in life is experiencing
the unconditional love of a dog. I don't want to be
without that feeling! The other question is tougher. 
There are changes all around us.  I can tell you

dog shows in 2017 are different in many ways from
the first dog show I attended in 1990. Are they still
relevant…what do you think?

THE WAY I SEE IT
SYLVIA THOMAS, Assistant Editor/Secretary
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THE CANDIDATES
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John Ronald Dan Smyth, Esquire Harvey Wooding

Jeffrey Ball

?The Candidates Answered!
Each year, Perspectives Committee members pose a question(s) to the candidates
who seek election to the AKC Board.  Each of the nine candidates were given the
question(s) along with directions and guidelines for submitting his/her response by
January 15.  The candidates were informed that with the exception of formatting for
uniformity and consistency, their responses, which cannot exceed 500 words, will be
printed exactly as submitted with no editing of any kind.  Responses were received
from seven of the nine candidates by the deadline.

THE QUESTION

What would you do to make AKC more vital, relevant, and responsive?

Rita Biddle, Esquie Dominic Carota Greg Paveza

WE ASKED.
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AKC is already the pre-
mier canine organization

in the world.  The problem is
most do not see it that way.
Outside forces have put us in
a bad light, as well as our fail-
ure to properly communicate,
educate and change over
time.  When the public and
even many in the fancy per-

ceive AKC as commercial breeders, dog shows or a
big New York corporation, rather than whom we re-
ally are, there is a major problem.
My goal would be to help us collectively make a

change.  We need, first to build support from within.
That will come from inclusion of all our clubs and
the canine fancy, giving them ownership of AKC.
The fancy needs to know that they are AKC, but un-
derstand when information, direction or leadership
is needed; they have a place to turn to.  Sometimes,
AKC needs to make tough decisions, some that are
not popular with everyone. Not being responsive or
nice to everyone often does not get the problems
solved, it only grows them.  For the fancy to accept
ownership, they need to understand AKC is there to
support, collaborate and communicate with them.
The public needs to be reeducated.  We need to

establish programs for children and adults that are
fun and interactive.  We need more programs like
CGC and Responsible Dog Ownership, perhaps a
National Purebred Day, Canine Citizen Day, Healthy
Dog Day to name a few.  We need to have events
that your average dog owner can participate in and
have a positive experience. Today’s society has
drastically changed, just the technol-
ogy alone.  Social media is a big part of
everyone’s life.  We need to establish
new trends like Trail Dogs, Running
Dogs and Meet-ups.  The public wants
to feel good about their dogs even
though they may not be “show dogs”.
Let’s find ways to connect with them,
make them see AKC in a positive man-
ner and as the premier canine organiza-
tion.

With all the canine experience and knowledge
that can be found within AKC, we should be a major
force in education.  The Canine College is a start,
but we should continue to become more involved in
other areas of training and certification.  Animal
Control, Grooming, Training, Dog Walking, Shel-
ters, Boarding, Vet techs are just a few programs we
could justifiably be involved in. These are the indi-
viduals that interact, educate and address the public
on a regular basis.  They could help carry our true
mission to uphold the integrity of the registry, sport
of purebred dogs and breeding as well as improving
the lives of canines and their families, while promot-
ing responsible ownership.
If AKC’s public perception changes and we are

viewed as a welcoming, knowledgeable, inclusive
organization, our support will grow.  With that addi-
tional strength, we can become more proactive in
legislation and look at additional business opportu-
nities.  But unless we start to change now, AKC will
continue to fall behind. We can make changes and
remain true to our mission.

JEFFREY BALL
Delegate, Ramapo Kennel Club
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Acouple of years ago, I
would have said that

AKC's very existence was
threatened.  The financial pic-
ture was bleak, registrations
were down, dog show entries
were declining, the fancy was
upset, the animal rights ex-
tremists were working to
make our sport and dogs ex-

tinct, and the public was adopting, not buying from
breeders.

However, AKC has stepped back from the precipice
and came to the hard realization that to be vital, re-
sponsive and relevant, changes were required.  
And change has happened!  
Due to sound fiscal management and innovative
entrepreneurial efforts, such as the revamped
AKC Marketplace, AKC store and new business
partnerships, our financial position is much
improved.  
Outreach efforts to breeders and puppy buyers,
the Bred with Heart and Breeder of Merit
Programs have had a positive impact on litter and
individual registrations. 
Online breeder education programs and emphasis
on health testing should improve the quality of
the puppies produced by AKC breeders and
enhance the public’s perception of the AKC. 
Improvements to the AKC website have made the
site more appealing to the general public, though
improvements for AKC clubs and the fancy are
still lacking.   For example, steps must be taken to
ensure that the breed information provided is cor-
rect and conforms to the standard of
excellence for the breed.

AKC has worked to make our events
vital and relevant.  

NOHS programs have increased con-
formation entries and retained partic-
ipants. 
New AKC and AKC partner activi-
ties, such as farm dog certification,
coursing ability test, FAST CAT, barn

hunt, nose work, and dock diving hold great
appeal for people who want to do fun things with
their dogs.  The dock diving entry was 700 in
Orlando. Dogs, their people and spectators were
all having fun!  AKC must continue these innova-
tions and partnerships. 
AKC has recognized that each AKC club has
unique challenges.  The new Club Development
Department and outreach efforts to new Parent
Clubs will support and guide our clubs through
our administrative processes and help them with
various competitions and show activities. 

Still we have work to do to become even more vital,
responsive and relevant:

AKC Reunite, AKC Canine Health Fund, and the
AKC Humane Fund do important work.  More
needs to be done to increase the public’s aware-
ness and financial support of these charitable
AKC organizations. 
AKC Governmental Relations Department is fight-
ing anti-dog/anti-breeding legislation at all levels
of government. More resources need to be
applied on a multi-media, national level to counter
the animal rights extremists' anti-dog/anti-
breeder propaganda. 
Lastly and most importantly, we must develop an
overall strategic plan that clearly identifies where
we want to go, and how we plan to get there.  It is
true that AKC's greatest strength is our dogs and
the people who are committed to their health, wel-
fare, and preservation. Nevertheless, our strength
and commitment alone are not enough.  We need
an overall plan to help focus all our efforts. 

RITA BIDDLE, Esquire
Delegate, Ingham County Kennel Club, Inc.
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As a Board Member of the
American Kennel Club, I

would fiercely advocate for a
new multi-faceted approach
to media and public relations
on a local and national level.
In past instances, the AKC
has been publically defined
by our adversaries and previ-
ous responses were far too

slow and far too weak. Although the AKC has made
headway via social media and other various cam-
paigns, we have far to go. Who we are and how we
are perceived not only resonates in the public do-
main but also within in our own ranks. How often
are you at a conformation show, field trial or other
AKC venue and you are confronted with negative at-
titudes from attendees directed at the very organi-
zation that is sponsoring the event? Why are AKC
sponsored philanthropic programs, grants, scholar-
ships, pet disaster relief projects and numerous
health initiatives not at the forefront of EVERY con-
versation we have when discussing our organiza-
tion? Many good and well intentioned people in our
own sport are not even aware of the vastness of
good and positive actions AKC is responsible for.
Why is that?
We must be proactive in promoting the AKC Mis-

sion and ensure we are credited with all the great
deeds originating within the organization. We must
act to win back the hearts and minds of our core
constituency as well as the hearts and minds of the
American people. We are more than a nationally tel-
evised dog show. In so doing, we can restart the
conversation about who we are and
what we do. When presented with the
many deeds and facts defining who we
are as an organization through public
service announcements, a dedicated
publicist, social media and a compre-
hensive national and local media cam-
paign, I believe we can grow the
respect of our organization and proudly
advance AKC‘s core mission “to advo-
cate for the purebred dog as a family

companion, advance canine health and well-being,
work to protect the rights of all dog owners and pro-
mote responsible dog ownership “. Such a monu-
mental shift in how we promote the AKC and a
critical self-analysis of our public image will take
time but I believe the payoff will be beneficial on
many fronts; from legislative positioning and initia-
tives to appealing to younger generations. In my
opinion, a re-energized public relations campaign
will make AKC more vital and relevant to both the
fancy and the general public.
A well- organized multi-faceted public media cam-

paign is a call to action to the Board, Staff and Dele-
gate Body and should always stem from and relate
back to the organizations core mission. As a Board
Member, I would dedicate myself to a relentless
focus on the promotion AKC’s Mission on all fronts.

DOMINIC CAROTA
Delegate, Pharaoh Hound Club of America
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Let me start by restating
something I said during

my address to the delegates
at the December meeting.
While the board has a leader-
ship role in addressing the
concerns stated in the ques-
tion, we must never forget
that the AKC is a grassroots
organization made up of

many different interest groups with competing
ideas about how to reach our common goals. As a
Board member part of my responsibility would be
to be open to hearing from all the different groups
about their concerns and then working to build
coalitions to better address those common inter-
ests.
I believe that this approach of coalition building

is probably the most critical, since vitality, rele-
vancy, and responsiveness look very different to
the constituencies that make up the purebred dog
community. These differences are highlighted
every year by questions asked of the candidates.
As an example, candidates every year are asked a
question, rightfully I believe, by a delegate from
one of the Companion Clubs as to whether we have
ever participated in or had a dog of our own in Obe-
dience. This question is seeking assurance that a
candidate has some understanding of the issues
that are important to the member clubs and the
participants in companion events. Similar questions
are posed by performance event clubs for the same
reason.
Another recent example of how concerns differ

across groups was the controversy
that arose when the website was refor-
matted a few years ago. Delegates and
breeders were upset by what hap-
pened because they felt that the new
website was no longer responding to
their needs as core constituent groups.
It always seemed to me that the refor-
matting was initiated to draw in the
general purebred owning or interested
public. I believe that if we want to in-

fuse vitality into the sport we must attract new par-
ticipants from these two groups.
Finally, if we are to remain relevant we must

learn some lessons from the animal rights extrem-
ists. I believe that for us to be successful in combat-
ing animal rights extremists, we must enlist the
general purebred owning public to our cause. Too
many of our current tactics seem to target those of
us who are already committed to purebred dogs
and the right of people to own animals. To enlist
the general public we must co-opt the language of
the extremists. We must redefine animal welfare as
animal rights. The extremists have defined a world
in which animal welfare has come to be seen as not
supportive of animals. That perspective must be
changed. We need to develop in every State individ-
uals who are prepared with little notice to testify at
the State and local level when extremist legislation
is introduced. These individuals need to be scien-
tific experts, breeders and exhibitors of purebred
dogs and individuals who just own a purebred dog
living in the locale or State. We must, just like the
extremists, build that grassroots support since
where this has been tried it has been successful.

GREG PAVEZA
Delegate, Elm City Kennel Club
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Ithink the question should
be, ‘What should AKC do

to be appreciated as vital,
relevant and responsive?’
The general public needs to
know more about AKC and
the good works it does for
them in order to be viewed
in these terms.

As current AKC customers, we deserve AKC’s
attention. Our numbers have been going down
and we need AKC’s support and encouragement.
Also, for the group of former breeders and
fanciers who have moved to the sidelines, AKC
can reach out to them as well. However, the dog-
owning public continues to grow and it doesn’t ap-
pear AKC has benefitted from this growth as it
should. So, AKC should evaluate the message and
products that will be vital, relevant and responsive
to new customers without ignoring the needs of
the existing customers. My point is that while dif-
ferent segments of AKC’s market share common
issues, they also want AKC to appear knowledge-
able of their specific needs. AKC should commu-
nicate with all of these segments of their base in
ways that speak specifically to them. That is rele-
vance and responsiveness. These messages are
vital when they address the specific, real needs of
the people in these groups.
In recent years, AKC has branded everything

from canine consumer products to dog kennels.
They have spent millions funding health research.
They offer products that help the public find lost
pets and, to strengthen this effort,
they just introduced the LinkAKC col-
lar. Of course, they do much more.
All these investments serve the
greater dog-owning public. I applaud
AKC for its efforts. I support the
strategy and suggest AKC is doing
many things that are vital, relevant
and responsive to the public’s needs.
However, to have the most impact,
AKC needs to publicize the good it

does. I think here is an opportunity for improve-
ment.
If elected to AKC s Board, one of my first efforts

will be to learn what more can be done to share
our message more effectively with the general
public so that AKC will be viewed as a dominant
voice for all dogs. If done successfully, AKC will
attract a broader customer base and be able to
speak to and affect a much larger audience.

JOHN RONALD
Delegate, Samoyed Club of America, Inc.
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For those of you who have
known me over my 24

years as a Delegate, you
know that the driving force
of my activities has been
Delegate empowerment, and
expansion of this third tier of
the Delegate family to be-
come ever more vital, rele-
vant and responsive. Having

Chaired DAAC for 17 years, I know that we have
worked successfully to expand the role of each Del-
egate within our organization. As a Coordinating
Committee Chair, Trial Board Chair, Show Chair,
Judge, Exhibitor and Breeder, my experience
within the dog world is robust and comprehensive
and is built on passion and a sense of duty to the
canine world.
Dogs are a vital part of all of our lives, whether

you own one or not. Education, preservation and
familiarization with breeds is not only our driving
force, but represents the core philosophy behind
what we stand for as the AKC. We the breeders,
the experts, are tasked with the duty of providing
guidance, education and support for the general
public and the dogs they love.
We have seen our share of criticism – that we are

an “old institution,” out of touch with the modern
dog owner and no longer as influential as we once
were. We need to reverse this negative perception
and to re-prove our value as a guiding community
service for the modern dog owner. We need to turn
our focus inward to re-assess our foundational mes-
saging and to restructure how new generations of
dog owners perceive the AKC and its
invaluable services. We need to
change the perceived message from
“just breeders of more dogs,” to “we
are the champions of all dogs.”
We are tasked with preserving the

long lines of breeds kept intact by civi-
lizations as far back as the ancient
Egyptians. These distinct and precious
treasures need to be preserved for fu-
ture generations, so that our grand-

children can know and love the hundreds of breeds
of dogs, and their purposes as assistants and part-
ners to human civilization.
“Acute responsiveness” is a concept that I truly

believe has become more consistent at the AKC.
As we expand our personnel roles, we place a high
mark on communication with our public and mem-
bers, expanding communication into the public
sphere proactively through social media. I believe
one important step would be to restore both The
Gazette and Perspectives to a print format as soon
as we can find a financial way to do that. The
Gazette as a printed periodical was extremely inte-
gral in supporting our organization over its exis-
tence and utilizing both printed and internet
formats may help spread our message more consis-
tently.
As for myself, in my desire to fully represent the

Delegate Body, I intend to hear your comments,
get answers to your questions and champion your
causes. I will take your needs and opinions into
the Board room, and I will promise you persist-
ence, consideration and responsiveness of all of
your requests, with the common good in mind at
all times.

DAN SMYTH
Delegate, Burlington County Kennel Club, Inc.

Ca
nd

id
at

e S
ta

te
m

en
t



•9 •PERSPECTIVES March 2017

I’ve been asked to examine
three different elements

critical to improving AKC as
an organization. I will ad-
dress each separately and
then suggest where we
should head from here.

VITAL – Something that is
vital is full of life. During

the past four years we have added elements to our
sport; developed the NOHS which is growing in
popularity and is increasingly competitive; we solidi-
fied our operations with the decision to maintain of-
fices in NY and Raleigh; registrations are now on an
upward trajectory.

RELEVANT – Having significant and demon-
strable bearing on the matter at hand. In the
same timeframe we added a Chief Veterinary Offi-
cer whose energy and stature added weight and
credence to our message in the areas of care and
conditions and responsible breeding; we undertook
to dramatically increase the size and scope of the
GR Department adding resources that will extend
our reach and strengthen our message; we signifi-
cantly increased our support for AKC CHF through
the use of highly effective challenge grants; we es-
tablished the AKC Canine College producing educa-
tional material to help AKC provide educational
experiences for all interested parties.

RESPONSIVE – Quick to react appropriately.
During my four years on the Board, we have devel-
oped resources, some outlined above,
that allow us to respond effectively.
Now we must leverage those resources
from just responding to energetic
proactive efforts. Our Chief Veterinary
Officer, expanded GR Department, and
exploding social media presence are all
great, but in 2017 they, along with all
our other resources must provide and
deliver opportunities for AKC in leader-
ship and messaging and actions. We

are now poised to respond better and faster than
ever before. More importantly, we are now
equipped to lead the way and force others to re-
spond to us.
I sense an attitude among the Delegates that

there is more wrong than right with AKC. I dispute
that thought! The above is evidence to the contrary.
But there is more…

I have four priorities which I feel address the
question at hand.

First, we need to encourage our responsible
breeders to breed more, creating more registra-
tions and more purebred dog advocates. (VITAL
& RELEVANT)
Second, we need to create new sports to attract
today’s dog lover. (VITAL & RELEVANT)
Third, we must boost support for GR – already
underway. (RELEVANT & RESPONSIVE)
Fourth, we must invest in enterprises related to
our mission in order to create new revenue
streams. (VITAL & RELEVANT & RESPONSIVE)

So how do we make AKC more vital, relevant
and responsive?
We change. We abandon the philosophy of “we

have always done it that way…” We examine the
needs of the organization, its stakeholders, con-
stituents, and advocates. We set goals and priori-
ties. We build organizational structures and
processes that address the goals. We embrace
change as a strategic weapon, bringing health, vital-
ity, relevance, and responsiveness to our organiza-
tion. We reclaim our rightful leadership role as the

Dog’s Champion.

THE FUTURE IS OURS!!!

HARVEY WOODING
Delegate, Westminster Kennel Club
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The Border Collie is often described as one of
the most versatile breeds in the world. The Bor-

der Collie Society of America (BCSA) recently
showcased this variety of talent at its nineteenth an-
nual National Specialty in September at Purina
Farms in Grey Summit, Missouri. Dogs competed
for honors in herding, agility, obedience, rally, and
conformation, as well as
dock diving and Frisbee.
In addition to these

events, the BCSA offered
the first ever Farm Dog
Certified (FDC) tests. The
Farm Dog Certified test
assesses a dog’s ability to
be a willing partner and demonstrate self-control
in a country and farm environment. Those dogs
that can pass the test under two different judges
are granted the title of Farm Dog Certified. Any
AKC breed, as well as All-American Dogs, is per-
mitted to participate.
The FDC test has been described as a “rural Ca-

nine Good Citizen test.” Dogs are tested in actual
farm environments with livestock present on the
course. “I didn’t exactly know what to expect,”
said owner Heidi Croft, “but it was great fun, and
Harry was so good!” Croft’s Papillon was the first
dog to complete the course under both judges. 
The judges explained each breed would react

differently to livestock, and there were no expec-
tations to want to herd livestock, and conversely,

no penalty would be as-
sessed should a herding
dog show that tendency.
Instead the focus was on
the specifics of the test,
and whether each dog
could demonstrate a
calm demeanor, confi-
dence, and cooperation
with its handler while on
the farm. Following his
own instincts, Winter, a
Vizsla, chose to go on
point when introduced
to the ducks!

The Farm Dog Certified test at Purina Farms
filled to capacity; twenty-five dogs enrolled in both
the morning and afternoon tests. Although the
host breed of Border Collies dominated the entry,
a wide variety of others were represented, from
small to large and everything in between—Papil-
lon, Beauceron, Vizsla, Doberman Pinscher, Shet-

land Sheepdog, Australian
Shepherd, Labrador Retriever,
and German Shepherd Dogs.
The Purina Farms facility pro-

vided an ideal setting for the
FDC test, with expansive green
fields and grazing flocks of
sheep, a variety of farm equip-

ment to navigate, pens and gates to accommodate
the feeding of livestock, and shady regions to get
up close and personal with the ducks.
The many shady areas were appreciated by all

on those scorching September days. One of the el-
ements required the dogs to walk through a water
obstacle. It was expected that dogs would wel-
come the opportunity to cool their feet off, but
this ended up being one of the most challenging

aspects of the test!
All survived the voluntary wading though, and

the comments from participants were overwhelm-
ingly positive. Beauceron owners Susan Griffin
and Carolyn Mills brought their impressive dogs,
both of whom deftly navigated the course, show-
ing keen interest in each element. “We had a great
time, and will definitely tell everyone about the
FDC.”
Border Collie, Action, former National Specialty
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FARM DOG CERTIFIED TEST DEBUTS AT AKC BORDER
COLLIE NATIONAL SPECIALTY
ALISON RUHE, AKC Herding Field Representative

Farm Dog Certified test
assesses a dog’s ability to
be a willing partner and
demonstrate self-control

Papillon, CHWingssong Get Smart
(“Harry”), with owner Heidi Croft 

Beauceron, Vespa Warrior Soul (“Vespa”), and owner Carolyn Mills

PERSPECTIVES
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Best of Breed, showed his smarts and willingness
by breezing through the course after patiently
waiting for his turn. “I didn’t have any doubts,”
owner Bonnie Buchanan said. “He’s such an easy,
willing dog and I really enjoyed trying this. I plan
to do lots more performance events with Action. I
know he will do well.”
Junior Handler Tracie Parra also tested with her

Border Collie, Flare. They worked well as a team
and Flare even wagged his tail genially at the
ducks. “I knew Flare could do this. It was fun,”
said Tracie.
The judges, Lisa Pruka and Debbie George, re-

ceived rave reviews from all the exhibitors for
their knowledge and personalized attention. The
judges commented that they truly appreciated the
one-on-one time with the exhibitors.
All clubs licensed for herding are already li-

censed to hold the FDC
test.  The test should serve
to expose dog owners to
the great sport of herding.
In addition, non-herding
clubs that have an interest
and the proper facility may
apply to hold the FDC test.
The Performance Events
Department has received
several inquiries from 4-H
clubs.  AKC clubs that have
a relationship with junior
organizations should con-
sider offering the FDC

test.
We hope to see your dog on the farm soon!
To learn more about the Farm Dog Certified

Program, visit the AKC website at:
http://www.akc.org/events/herding/farm-dog-
certified-test/

Border Collie, BIS, BISS GCH Bon-Clyde’s Take One (“Action”), with
owner Bonnie Buchanan.

Vizsla, CH Hilldale’s Winter Warrior Cmf (“Winter”), owned by Jennie
Croft.

Border Collie, CH Shoreland’s Diamonds are Forever (“Flare”), and
owner Tracie Parra.

Papillon, CH Wingssong Get Smart
(“Harry”), posing with FDC ribbons.

http://www.akc.org/events/herding/farm-dog-certified-test/
http://www.akc.org/events/herding/farm-dog-certified-test/
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GETTING TO KNOW YOU….DEBRA DUNCAN
SYLVIA THOMAS, Delegate, Kennel Club of Riverside

This month, I’m pleased to introduce you to
Debra Duncan, new delegate, representing the

Lawrence Jayhawk Kennel Club.  Debra has a fasci-
nating background.  Just spending a few minutes
with her and listening to the work she has done in
Kansas prompted me to ask her to write an article
for a future issue of Perspectives. After you read a
bit about Debra, I know you will want to stay tuned.
For now, it’s just exciting to welcome Debra to the
Delegate Body and find out more about what brings
her to us.

How did you become involved with dogs?
I have always been more comfortable around dogs

than people. My dream job was always a vague no-
tion of “something to do with animals.”  I was able to
find that job, entirely by luck.
I am an attorney and I worked for the Kansas Leg-

islature as nonpartisan fiscal staff for six years. The
job entailed working with the House and Senate fi-

nancial commit-
tees as they made
budget recom-
mendations each
year.  We were as-
signed five or six
budgets a year
and I always
asked to work

with the agencies that dealt with animals. One of
those was the Kansas Animal Health Department. It
primarily regulated livestock, but also had a rela-
tively new, and highly contentious, companion ani-
mal division that enforced the Kansas Pet Animal
Act. When a Legislator I worked with became the
State Livestock Commissioner, he asked me to join
the agency as the attorney and the Director of the
Animal Facility Inspection Program.  This program
regulates dog and cat breeders producing for sale,
offering or maintaining for sale, three or more lit-
ters a year; pounds and shelters, animal rescues,
foster homes; boarding and training facilities, pet
stores, research facilities, and any property where
twenty or more dogs and/or cats reside for any rea-
son. Our smallest kennel licensee had three dogs,
our largest around 2,000 dogs.  I worked closely
with our Pet Animal Advisory Board, and I am fa-

miliar with many of the challenges facing breeders,
large and small. I was the state Program Director
for seventeen years. The agency was dissolved by
our Governor in 2011.

What breeds do you have and how did you
choose your first breed? 
I grew up around my father's Pointers, which were

strictly hunting dogs.  The first dog I actually owned
was a Miniature Schnauzer given to me for my
twelfth birthday.  I have had a variety of dogs since
then; some purebreds and some shelter dogs. I cur-
rently have a Weimaraner, who tried to commit sui-
cide last year by eating an entire bottle of
Dramamine, some aspirin and half a bottle of Previ-
cox (I had no idea he could reach the top part of the
back of the stove!) and three Clumber Spaniels, all of
which also counter surf. They, however, seem to pre-
fer phones and remote controls to pills.   

Where does your dog interest lie and Why?  
The only event I participate in at the present time

is Nosework, simply because it is fun for the dogs
and fun for me.

Do you actively exhibit and or breed your
dogs?. 
No, I have never exhibited or bred dogs.

Do you judge?
No.

What Club do you represent?
The Lawrence Jayhawk Kennel Club in Lawrence,

Kansas.

When did you become a delegate? 
I officially became a delegate in August 2016. The

first meeting I attended was in December 2016.

What was your interest in becoming a dele-
gate? 
Actually, I just like anything and everything to do

with dogs. After seventeen years regulating breeding
kennels, being an AKC delegate affords new learn-
ing opportunities for me.  
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THOMAS, cont’d
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s Tell us a little about the club you represent. 

The Lawrence Jayhawk Kennel Club, established
in 1954, is a non-profit organization devoted to the
advancement of purebred dogs and the welfare of

dogs in general. The club pro-
vides opportunities for social
interaction, competition,
and training with other
dog owners.  We promote
responsible dog owner-
ship and sponsor several

dog-related competitions
and activities throughout the

year including agility trials, obedi-
ence training classes, and an all-breed dog show.
Members are active in conformation and all man-

ner of sports, ranging from agility to lure coursing to
barn hunt. One of our members, Bitsey Patton,
made history on January 1, 2014, when her dog,
Cody, became the first All-American Dog to earn an
AKC Tracking title on the first day that the sport
opened to mixed-breeds. He also became one of the
first dogs of any breed to earn the AKC title of
Tracking Urban Dog (TDU).

How has the sport changed since you got your
first dog?  
Since I have never been active in the sport, I can't

answer this question!

Given the many fronts and issues AKC is facing
(anti-dog legislation, declining registration, re-
duced revenue, competition with other reg-
istries), do you have any ideas about what it
should do?   
Anti-dog legislation: AKC has actively worked

against breed specific legislation for over a decade
and has a canine legislative position statement sup-
porting dangerous dog legislation that does not tar-
get a specific breed or breed type. We have a
dangerous dog law in our community and it works
well. Perhaps AKC could be more proactive by sup-
plying a sample dangerous dog law, with recommen-
dations on how to get it passed, to AKC clubs around
the country. 
Declining revenue: I think AKC is on the right

track with their new public service announcements

(PSAs) and social media campaign. Public education
is key. People are busy and while they may not have
time for the show ring, they still want to spend qual-
ity time with their dogs.  Unfortunately, I think the
general public is unaware of the large number of
sporting events sanctioned by AKC.  The new
Coursing Ability Test and Fast CAT are steps in the
right direction but AKC, and member clubs, need to
better educate the public about available events
suited to their particular breeds. 
Other registries: I began seriously paying attention

to the myriad of other registries in the year 2000,
when AKC implemented DNA testing for frequently
bred sires. Until that time, AKC was the preferred
registry among our licensees. But some kennel own-
ers were concerned about the cost and started using
alternative registries. For a while, new puppy buyers
were in shock. They had assumed, without asking,
that “registered” meant “AKC registered.” We re-
ceived a lot of complaints. Eventually however, most
people became accustomed to the idea of a “regis-
tered” dog vs. an “AKC registered” dog. Once that
happened, I think public awareness of AKC as the
premier registry began to wane. It has rebounded
some since then, but overall I don't believe dog own-
ers are as particular as they once were about where
their dog is registered, as long as it is registered. I
am not, by any means, suggesting that AKC change
its seventeen year old policy, but I do believe that the
public is not as aware of the AKC “brand” as it once
was. Public education and a heavy social media pres-
ence, will go a long way in raising awareness. 

If it were possible to change something or start
something new that would solve something
having to do with the AKC, dog shows or
events or anything related to purebred dogs,
what would it be? 
If I could, I would develop a nationwide law that

bans BSL (breed specific legislation). 

When it comes to dogs, what one thing is still
on your bucket list?
I have a long bucket list! It ranges from attending a

dog camp to competing in a Nosework trial with
Stella, my six year old Clumber Spaniel. 
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THOMAS, cont’d
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wouldn’t already know? 
Kansas state law required us to seize dogs if we

believed their health, safety and welfare was endan-
gered. We also often helped licensees disperse their
kennels at their request. Consequently, I have thou-
sands of hours of hands-on experience with all types
of dogs, at all levels of socialization.  I was a founding
board member of the Kansas State Animal Response
Team, and I am FEMA certified in animal emer-
gency management. Although no longer on the state
board, I am a current member of the Northeast
Kansas Animal Rescue Team.  
In addition to my two positions with the kennel

club (AKC delegate and First Vice President) I am
serving my second year as President (I have a co-
President this year) of our local chapter of the
League of Women Voters.

Anything else on your mind you want to share? 
I've overshared as it is! I hope you edit heavily.

Well, now you've heard from Debra, was I right?  I
don’t think I'm exaggerating when I say that we’ve
acquired a knowledgeable and insightful new dele-
gate with a wealth of experience to share.  Please
find Debra at future meeting and get to know her
personally.

The Field Trial and Hunting Test Events Commit-
tee embarked on a committee project three

years ago not knowing where it would lead.  The
idea was to format a survey which would find out the
needs, concerns, and suggestions for improvement
in field trials and hunting tests. Because we are a di-
verse committee this was not an easy task.  Our
committee involves field trials and hunt tests for
Spaniels, Pointers, Retrievers, Beagles, Coon
Hounds, etc., so you can see we had a lot to cover.
Colleen McDaniel, a committee member, took on the
task of formulating questions we could use in our
survey.  Doug Ljungren helped us by having AKC
format the survey with the help of AKC’s Stephanie
Smith.  Colleen brought her initial questions to our
meeting and we started to streamline and reduce the
number of questions because it was felt that too
many questions invited people to ignore the survey.
Time was spent re-wording our questions so that

most required a multiple choice answer, but we did
opt to provide space for write-ins.  Revisions were
made over several meetings.  The final survey was
presented to the committee and then we were ready
to go public. We suggested a three-day time frame
for return via Survey Monkey.  
The survey was sent to all AKC registered Field

Trial Clubs and Hunt Test Clubs including secre-

taries of events as well.  It was decided that once the
committee received the results we would set aside
time to review them.  The results of those Field
Trial/Hunt Test Clubs were overwhelmingly gratify-
ing.
We received more than 350 responses: 17 Parent

Clubs, 19 Vizsla Clubs, 27 Brittany Clubs, 3 English
Setters Clubs, 3 Labrador Clubs, 5 Gordon Setter
Clubs, 20 individuals, 3 Hunt Clubs, and 8 All Breed
Clubs.  The work analyzing and structuring the re-
sponses began in September 2016.  Key thoughts
that arose from our data involved the use of private
versus public land, more educational seminars for
judging procedures, an updated apprentice program,
and ways to encourage newcomers to our sport.
Committee member Nance Skoglund worked with

Stephanie Smith to compile the raw data.  One sug-
gestion made was to include the AKC banner flag
with information packets that are sent to event sec-
retaries.   Having a “Code of Sportsmanship” poster
at events was also named as a necessity. 
As a committee, we intend to continue to discuss

how to bring more young people to our performance
events and encourage mentoring at both field trials
and hunt tests.  Our committee work is not quite fin-
ished.  Please check future issues of Perspectives to
see how we are working together!
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IT TAKES A VILLAGE — OR MAYBE A COMMITTEE THAT
WORKS WELL TOGETHER!
FLORENCE DUGGAN, Delegate, Sussex Hills Kennel Club, Inc.
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Istarted in purebred dogs back in 1955 with my
German Shepherd Dog.  Because of her size, we

wanted to have a nice and well behaved dog. I took
her to training school.  After
twelve weeks of training, I
wanted to enter her in an AKC
show.  By that time I had already
made an important decision and
had joined the Washington State
Obedience Training Club and
was helping with training classes
“as an apprentice trainer.”  Now, I had another deci-
sion to make.  What class should I enter, Novice A
or Novice B?  I plunged ahead and chose to enter in
Novice B.
Time progressed, and with further and more ad-

vanced training and lots of practice, we were ready
to “step up” to the next class which was Open.
Later, it would be Utility class.  As simple as it
sounds or maybe as it should be, I’m wondering if
newcomers to obedience understand the types of
classes and, what class to enter.  There is:  Novice A
and B, Open A and B, and Utility A and B.  So,
what’s the difference between A and B?  Does B fol-
low A or not?  Turns out “A” class is for people who

are considered to be amateur or beginners and “B”
class is for those who have titled dogs or are consid-
ered to be professional trainers. Who knew?

As time has gone on, AKC has
added more types of classes, for
example Rally, and AKC has even
changed the name of the depart-
ment from Obedience to the
Companion Events Department.  
For very long time there were

only the six classes I have al-
ready mentioned, but if you fast forward to now,
there are eighteen classes!  Obedience may be hav-
ing a problem with entries.  On a happier note,
there are more classes in which to participate in the
expanding array of Companion Events. 
But, if anyone was confused before on what class

to enter, you can imagine what it might be like now.
In an effort to help exhibitors and others who want
to understand which class to enter in AKC obedi-
ence or rally trials, AKC provides the following in-
formation with a link to the regulations and a chart
that has the sequential order of classes and the pro-
gression of difficulty in the required exercises.
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e KNOWING WHAT CLASS TO ENTER
BETTY WINTHERS, Delegate, Olympic Kennel Club

???? WHICH OBEDIENCE OR RALLY CLASS SHOULD I ENTER ????  
 

So you would like to enter AKC obedience or rally trials, but aren’t sure which class to enter. The information below was developed to 
help exhibitors determine which classes you and your dog are eligible to enter. Go to the Obedience Regulations/AKC Rally® 
Regulations booklet at the following link for a description of the exercises performed in each of these classes. 

http://images.akc.org/pdf/rulebooks/RO2999.pdf   

AKC OBEDIENCE CLASSES 
AKC Obedience is a sport that demonstrates the dog’s ability to follow specified routines and emphasizes the usefulness of the dog as a 
companion to man by behaving in the home, in public places and in the presence of other dogs. The following list shows the order of 
obedience classes in the progression of the difficulty of the exercises performed. The Regular classes are in bold and they must be 
completed in the order listed. An “*” denotes Optional Titling Classes. These classes may be offered at events at the club’s option in 
addition to the Regular Titling Classes. They are not required for the dog to progress to other classes, but may be used as stepping 
stones between the regular classes: 
 

 Beginner Novice*  
 Pre-Novice* 
 Novice 
 Graduate Novice* 
 Pre-Open* 
 Open 
 Graduate Open* 
 Pre-Utility* 
 Versatility* 
 Utility 

  

If anyone was confused
before on what class to
enter, you can imagine

what it might be like now

(continues on next page)

http://images.akc.org/pdf/rulebooks/RO2999.pdf 


Obedience:  Handlers in the “A” classes must own the dog entered or be a member of the owner’s household or immediate family. 
BEGINNER NOVICE A* 

[BN Title] 
 

NOVICE A 
[CD Title] 

Open A 
[CDX Title] 

UTILITY A 
[UD Title] 

Must not have handled a dog that 
has earned any AKC Obedience 
title. 
 
May show in Beginner Novice A for 
60 days after earning a BN title.
  

For Dogs that have not won the CD title.   
 
Dogs with a BN title MAY show in Novice A. 
 
The person handling the dog must not have 
previously handled any dog that has earned 
an AKC Novice, Open or Utility title. 
 
May show in Novice A for 60 days after 
earning a CD title or until competing in 
Open. 

For dogs with a CD title but not a CDX title.   
 
May not have trained or exhibited a dog that 
has earned an OTCH title. 
 
May show in Open A for 60 days after 
earning a CDX title or until competing in 
Utility. 

For dogs with a CDX title but not a UD title. 
 
May not have trained or exhibited a dog that 
has earned an OTCH.   
 
May compete in Utility A for 60 days after 
earning a UD title. 

 
Obedience:  Handlers in the “B” classes may be the owner of the dog entered or any other person. 

BEGINNER NOVICE B* 
[BN Title] 

NOVICE B 
[CD Title] 

OPEN B 
[CDX Title] 

UTILITY B 
[UDX Title] 

For all dogs. 
 
Dogs may continue to be shown in 
these classes indefinitely. 

May have the CD title. 
 
A dog may continue to compete in this class 
until it receives either a qualifying score in 
the Open class or earns a Highest Scoring 
Dog in the Regular Classes award. 
 
Then may not be entered in Novice B at any 
future trials for which entries have not 
closed. 

Dog must have a CD title. 
 
Dog may have a CDX or UD title. 

Dog must have a CDX title. 
 
Dog may have a UD title. 

 
GRADUATE NOVICE* 

[GN Title] 
GRADUATE OPEN* 

[GO Title] 
VERSATILITY* 

[VER Title] 

For all dogs. 
 
Dogs may continue to be shown in these classes 
indefinitely. 

For all dogs. 
 
Dogs may continue to be shown in these classes 
indefinitely. 

For all dogs. 
 
Dogs may continue to be shown in these classes 
indefinitely. 

 
PRE-NOVICE* 

[PCD Title] 
PRE-OPEN* 
[PCDX Title] 

PRE-UTILITY* 
[PUTD Title] 

For all dogs. 
 
Dogs may continue to be shown in these classes 
indefinitely. 

For all dogs. 
 
Dogs may continue to be shown in these classes 
indefinitely. 

For all dogs. 
 
Dogs may continue to be shown in these classes 
indefinitely. 

 

AKC RALLY® CLASSES 
AKC RALLY® is a sport in which the dog and handler complete a course, designed by the rally judge, made up of exercise skill stations. 
Each station has a sign providing instructions regarding the next skill that is to be performed. There are three levels of classes, with 
two divisions; each with increasing levels of difficulty: 
 

 Rally Novice 
 Rally Advanced 
 Rally Excellent 

 
 
AKC Rally®: Handlers in the “A” classes must own the dog entered or be a member of the owner’s household or immediate family. 

 
RALLY NOVICE A 

[RN Title] 
RALLY ADVANCED A 

[RA Title] 
RALLY EXCELLENT A 

[RE Title] 
Dogs may not have an AKC RN or any AKC 
obedience title (including Optional Class titles) 
prior to the close of entries.  
 
 
Handlers may not have earned any AKC Rally or 
obedience titles. 

Dog must have an RN title but not an RA title or any 
AKC obedience title (including Optional Class titles) 
prior to close of entries. 
 
May show in Rally Advanced A for 60 days after 
earning an RA title. 

Dogs must have an RA title but not an RE title or 
any AKC Obedience title (including Optional Class 
titles) prior to close of entries. 
 
May show in Rally Excellent A for 60 days after 
earning an RE title. 

 
AKC Rally®: Handlers in the “B” classes may be the owner of the dog entered or any other person. 

RALLY NOVICE B 
[RN Title] 

RALLY ADVANCED B 
[RA Title & RAE Title] 

RALLY EXCELLENT B 
[RE Title & RAE Title] 

Dogs may be entered in this class until earning a 
qualifying score in Rally Advanced. 

Dog must have an RN title to be eligible to enter this 
class.  
 
May compete indefinitely. 

Dog must have an RA title to be eligible to enter 
this class.  
 
May compete indefinitely.  
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Alexandra is a consummate
professional who has a

keen sense of customers’ re-
quirements and a knack for
making the right bets at the
right time. Her ability to build
high performance teams is leg-
endary. I always enjoyed work-
ing with Alexandra because she
possesses the rare combination
of intellect, charisma and bottom
line accountability. I highly rec-
ommend Alexandra as a leader,
strategist, and great team
player,” said Peter Szalkowski, Vice President at
National Client Services about Alexandra
Aleskovsky. Can someone come to the AKC staff
with higher praise than that?
A little over a year ago, Alexandra joined the

AKC as the Executive Vice President, Chief
Growth Officer. What is that, you might ask? She
oversees and implements strategies for growth of
AKC non-sport businesses, the income from
which helps further the AKC mission objectives.
She is responsible for overseeing and increasing
AKC’s digital and off-line businesses and develop-
ing new channels to bring current and new prod-
ucts to a broader audience. As if that is not
enough, she is also responsible for marketing of
the AKC brand, licensing growth, customer sup-
port and registration. Teams that report to her in-
clude Marketing, Registration, Customer Service,
Licensing/Sponsorship, Planning/Operations,
and Technology. These are just a few jobs she is
tasked with, there are many more, such as over-
seeing AKC’s new businesses. Alexandra’s
Growth Group also serves as a Center of Excel-
lence for the entire company. AKC is a highly
complex organization, far more than a simple reg-
istry as the average person might think. It has
truly become a large conglomerate, but with the
primary purpose of executing its mission.
The AKC mission is what attracted Alexandra

to this position. She respects the longevity of
AKC as well as the mission of promoting pur-
bred dogs, but also advocating for the welfare of

all dogs and responsible dog
ownership. She appreciates that
AKC offers activities and educa-
tion for all dog owners whether
purebred or not. She grew up
with a Shih Tzu, but now claims
her favorite purebred dog is the
Labrador Retriever, thanks to
her husband. She wants to
stress that the AKC is the pre-
mier purebred registry in this
country that serves the incredi-
bly important role of preserving
purebred dogs.

Alexandra came to this country at the age of
twelve. You would not guess that, since she has
absolutely no accent. Born in St. Petersburg, Rus-
sia, her family emigrated to Dallas, Texas, and
she graduated from the University of Texas at
Austin. She went on to earn an MBA from Har-
vard Business School. Her trajectory after gradu-
ation led to over twenty years’ experience
running and building businesses: from start-ups
to Fortune 500 companies such as Citibank, Col-
gate-Palmolive, then ClubMom which segued into
CafeMom, General Manager at Weight Watchers,
and President at Scholastic. After a few years
serving as the President of DigitalShop, she came
onboard with the AKC. She enjoys establishing
brand value propositions to the consumer. She
notes each or-ganization with which she has been
associated has had a clearly defined mission,
making her the right fit for this position.
Alexandra lives in Englewood Cliffs, NJ with

her husband and two children, one being thir-
teen, the other fourteen and a half years old. She
and her husband are members of the sandwich
generation, currently caring for her ailing mother
in their home. As you can imagine, Alexandra has
had an interesting childhood. Coming here as an
older child, she expressed some nostalgia for
Russia and detailed the rich and beautiful culture
found there. While in Russia, she never went to a
dog show because at the time they did not exist!
She noted that Steve Gladstone, who judges in
Russia, tells her all about the growth of purebred
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MEET THE AKC STAFF:  HERE’S ALEXANDRA!
GINI DENNINGER, DELEGATE, Genessee Valley Kennel Club, Inc.
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Alexandra would love to attend a dog show dur-

ing one of her trips to Russia. She wants her chil-
dren to see where she was born and what her
favorite city is, St. Petersburg, Russia. She de-
scribes it as regal, beautifully designed and built
by French architects. Also, she pointed out, there
are seven hundred bridges leading to hundreds
of museums, wonderful restaurants. It’s almost a
northern version of Venice!
Alexandra is passionate

about travel, having been to
sixty-five (and counting)
countries. She describes the
value of travel as making one
more open to new and differ-
ent things and being more
flexible. She feels people who
travel also become more accepting of other peo-
ple and their different cultures. Sadly, her most
recent trips are by car, making the grueling daily
commutes over the George Washington Bridge to
work. She laughs that the time spent in traffic
gives her time to catch up on her phone calls.
While totally Americanized, Alexandra still

cherishes Russian food, especially a traditional
borscht and pelmeni which are dumplings filled
with chicken, veal, or pork, prepared either by
steaming or cooking in broth, then served with
white vinegar and sour cream. She exclaims they
are incredibly delicious when prepared correctly.
She and her family still celebrate Russian holi-
days such as the Russian New Year and all its tra-
ditions. She enjoys spending time with Russian
friends and admits laughingly to believing in old
Russian superstitions despite being a thoroughly
modern woman!
Alexandra remembers her first night in Amer-

ica which was spent staying at a Motel 6 by
Kennedy Airport with her parents until they flew
out the next day to Texas. Her first American
meal was at an adjacent restaurant and became
her most favorite American food, a juicy, medium
rare burger. She still remembers that burger as
the best ever had on US soil, stating she can re-
member exactly how it tasted, and, it was accom-
panied by fries and Coca Cola. She loves to cook,

claiming to not be a good baker. One of her loves
is cooking for friends at her dinner parties. She
enjoys trying new things and being creative with
food. A lover of reading since a child, two of her
favorite food writers are Nigella Lawson, and
Yotam Ottolenghi. She especially appreciates
Mediterranean cook books like Ottolenghi’s
“Plenty.” Alexandra might have over a hundred
cook books, but still gets information from on-

line sources such as “Epi-
cure,” “Saveur,” and “Cooking
Light.”
Appropriately, Alexandra’s

favorite American holiday is
the Fourth of July. Not only
because it’s a holiday every-
one can celebrate, but also be-
cause it holds a special

meaning for her. Alexandra, her parents, and sib-
lings came to this country in the month of May.
Through a special program, the five-year waiting
period for a green card was waived and they were
all granted their green cards on the Fourth of
July immediately following their arrival into the
United States! So this holiday, that most spend, as
she and her family do, celebrating with a back-
yard barbecue, has a lot of personal as well as pa-
triotic meaning for her. We are fortunate to have
her with us. Alexandra loves challenges and op-
portunities. She appreciates that AKC is at a mo-
ment of tremendous growth and is thrilled to be a
part of it!

She respects the longevity
of AKC, as well as the
mission of promoting

purebred dogs...
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How often have we read, or heard, “Be the
change you want to see in the world.” The

quote is generally attributed to Mahatma Ghandi,
but when I searched for further reference, I found
that to be in question. What he was recorded as say-
ing was:
“We but mirror the world. All the tendencies

present in the outer world
are to be found in the world
of our body. If we could
change ourselves, the ten-
dencies in the world would
also change. As a man
changes his own nature, so
does the attitude of the world change towards
him. This is the divine mystery supreme. A won-
derful thing it is and the source of our happiness.
We need not wait to see what others do.” – Ma-
hatma Gandhi
No doubt you’re wondering what this could have

to do with purebred dogs, and all the activities we
can share with our dogs. We who have dedicated
ourselves to dogs have often done so at the ex-
pense of other interests, and rarely begrudged
that time spent. Our lives, our social groupings,
are a microcosm of the world around us. What we
read about happenings in the world, good or bad,
we often see at shows, at meetings, and with inter-
actions between our acquaintances. Sadly, we can’t
use our dogs to get away from what’s going on in
the rest of our lives.
Whose fault is it when a club stops holding

events due to lack of workers? How many club
members stop helping because, after all, they have
‘paid their dues.’ They’ve chaired this show,
served on these committees and/or the board and
they feel they have the right to sit back and just
enjoy themselves. A valid belief.  No doubt they
have earned that right, but to the novice coming
in, it seems like the rest of the club is just sitting
around letting someone else do all the work. Is
this the example we want to present?
Not every club, of course, but too many clubs

face aging, and lack of new members. The reasons
are myriad, and need to be addressed on a club-
by-club basis. Underlying is a pervasive belief that

‘someone else’ needs to be the catalyst. ‘Someone
else’ needs to go to the legislative meetings, to the
town halls, to the animal welfare board gather-
ings. And why the heck isn’t AKC at our state leg-
islative meetings? The rest of us are too busy with
shows and classes and social events. Yes, we are
also busy with our health, the health of those pre-

cious to us, and reduced eco-
nomic conditions. These are
valid reasons not to show up.
But how many just don’t feel
like leaving their house in the
evening? There are TV series to
watch, parties to attend, circuits

to prepare for. Then we turn around and find our-
selves in a battle for the right to own and breed
our dogs, with no events to attend. And we wonder
what happened?
Maybe you want to see more owner handlers in

the ring, or maybe better judging. You tell yourself
you won’t be showing your dog as long as the
judges are so awful...they won’t get to see your ex-
ample of canine excellence. If your dog is not in
the ring, that judge is going to have to choose
from what is there. Then what?
If you, or a friend, give in to hiring a profes-

sional for that last major, what happened to the
Owner Handler urge? What can you do to encour-
age physically-able people to show their own
dogs? Maybe start a handling class for your club
or organize a get together for practice?
We need to do. We need to do it now. We, the

Delegate body, can be a great force for change.
We can make a difference. “With great power
comes great responsibility”...you can choose the
attribution: Voltaire, Spider Man, or the Bible.
Wherever you first read it, it still holds true. 
“We need not wait to see what others do.”

De
le

ga
te

s
IT IS THE LEAST WE CAN DO, RIGHT?
MONICA HENDERSON STONER, Delegate, Saluki Club of America

We need not wait to
see what others do. 
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Delegates were asked for their thoughts on the
following question:

Are purebred dogs and dog shows relevant in
these modern, stressful times?

Carl Ashby, Delegate, United States Kerry
Blue Terrier Club, Inc.
Purebred dogs are more relevant than ever.

Dogs, especially purebred dogs, provide the
companionship that is needed in stressful, time-
starved times. Apparently, the general public
agrees as we have had over 24 months with ris-
ing registrations. Registrations hit a new record
in January with a 12% increase over last year.
In terms of shows the answer is more challeng-

ing. Time is an issue. The sport is 24/7 with the
care of multiple animals. In addition, urbaniza-
tion hasn’t been our .friend. The Board, working
closely with staff, is more than aware of the chal-
lenges and is devoting significant resources to
find ways to strengthen our event participation.
Delegates play a role by considering new rules
that will help engage and retain exhibitors per-
haps by using “sunset” clauses to test and learn
whether a change has the desired impact.

Diana Skibinski, Delegate, Lake Shore Kennel
Club
Most definitely! Breeding purebred dogs in-

volves applying science and art. Dog shows are
the proving ground for these careful efforts.
Dog lovers will always enjoy living, spectating,
or competing with well-bred dogs. Stress is di-
minished when time is spent with a dog.

Barbara Mann, Ph.D., Delegate, Dayton Dog
Training Club
What a thought-provoking question!! But I

must confess that similar questions have been
lurking in the back of my brain for quite a
while. The hobby of purebred dogs has really
only been around since Victorian times and
used to be restricted to the upper crust — the
people who had the money and the leisure time
available to spend on developing various breeds
and showing them. And most of them paid the

“help” to do the hard work of whelping litters,
cleaning and maintaining the kennels, training
the hunting dogs, feeding the dogs, etc. Times
have changed.
As a lover of a particular breed (Airedale Ter-

riers), I would hate to see the breed disappear
since I love their spunk and independent streak
that is gentled down by the Otterhound in their
gene pool. But I'm not sure that the breed is
well-served by the current system of dog shows.
I've watched dogs win in the breed ring that
wouldn't be worth two cents doing what Terri-
ers were originally bred to do. I've owned a few
Airedales that were pretty good at taking out
the random varmint, but the best varmint dog
that I've ever owned wasn't a purebred Airedale,
but was a mutt that I adopted from the local
pound. She probably had some Airedale in her
genes, but she had a mix of other stuff, includ-
ing some ferocious “street dog” drive that made
her an incredible killer of possums, raccoons,
squirrels, and the occasional skunk. She also
was a lot of fun to train in rally and obedience
and earned several titles.
On the other hand, I doubt that many dog

owners really care too much about the original
purpose of the breed they own. They also don't
care much if the dog comes from championship
stock. They are interested instead in having a
dog that is friendly, doesn't eat the furniture,
and generally is a good companion. I know that
many good breeders do work towards breeding
dogs with good temperament, but temperament
certainly doesn't get evaluated in the show ring
unless a dog is an extreme outlier and bites the
judge or somebody else or picks a serious fight
with another dog, in which case hopefully they
get disqualified!
I know I've been rambling a bit, so I'll get

back to the original question. Yes, I think that
there still is a place for purebred dogs in these
modern stressful times. I continue to believe
that if someone has a particular type of dog that
they want, a purebred is the way to go since
they are much more predictable than a mixed
breed. However, I'm not so sure about dog
shows. I'm not at all sure that they do a very
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IF YOU ASK ME…
MONICA HENDERSON STONER, Delegate, Saluki Club of America
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Thank you
to the March, 2017 Perspectives Coordinator,

Geno Sisneros, and our contributing writers. Their
hard work made this issue possible. Please let them

know you appreciate their efforts!

HENDERSON STONER, cont’d
Op

in
io

n good job of showing the quality of breeding
stock, which is what they are supposed to be
doing. Under ideal conditions (good judging,
fair handling, etc.) dog shows evaluate the phys-
ical appearance of dogs, including bone struc-
ture, gait, etc. What they don't evaluate is the
temperament of the dog or the long-term health
potential of the dog, both of which are much
more important to the ability of the dog to be a
good companion in the home. And they don’t do
a very good job of evaluating the ability of the
dog to do what the breed is supposed to be able
to do.
I'm sure that I look at all this from a different

slant than do most Delegates, since I represent
a training club and, after dipping one toe into
the dog show world years ago and having it bit-
ten off by a judge, I haven't been interested in
breeding or showing dogs. The two dogs I own
right now are somewhat typical of the ones I
have owned and loved over the years. Both are
Airedales, but one is a rescue dog that came

from an unknown breeder and the other has a
very high-class German pedigree, but has never
been shown or bred. Although I have done
some house manners training with both of them,
I have been hampered by a bad back and so
haven't done any serious obedience work with
either one. They are my much-loved companions
as all three of us potter along towards senility.

Monica Henderson Stoner, Delegate, Saluki
Club of America
What better way to rise above the stress and

ugliness than to produce, nurture, and display
the living artwork that is a quality purebred
dog.
“Living well is the best revenge.” (George

Herbert)
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